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Lebenslauf und Forschungsprofil  
 
Oliver Mauroner lehrt und forscht seit März 2016 an der Hochschule Mainz und befasst sich dort mit mo-
dernen Innovations- und Managementkonzepten wie z.B. Design Thinking, Storytelling, Co-Creation, Ma-
ker Movement oder Open Innovation. Mit der Denomination seiner Professur – Zukunftsorientiertes Ma-
nagement im Mittelstand – kommt zum Ausdruck, dass kleine und mittelständische Unternehmen im Ma-
nagement ihrer internen und externen Beziehungen vor besonderen Herausforderungen stehen. Aktuell 
diskutierte Themen, wie zum Beispiel Industrie 4.0 oder der demografische Wandel, haben zunehmend 
Relevanz für kleine und mittelgroße Unternehmen, sei es für den Handwerksbetrieb bei der Frage der 
Nachfolge, das Software Start-up bei der Erschließung neuer Märkte oder den Tier-2-Zulieferer im globa-
len Wettbewerb. Genau mit diesen Themen befasst sich Oliver Mauroner in Lehre, Forschung und Projek-
tarbeit an der Hochschule Mainz. In der Lehre greift Oliver Mauroner aktuell relevante Managementthe-
men auf und ermutigt Studierende dazu, klassische und moderne Managementkonzepte kritisch zu hin-
terfragen.  
 
Vor seinem Start in Mainz war Oliver Mauroner seit 2013 für knapp drei Jahre an der Bauhaus-Universität 
Weimar aktiv. Als Juniorprofessor für Kreativ- und Innovationsmanagement gestaltete er die Schnittstelle 
zwischen der akademischen Forschung und Lehre und der dortigen Gründerwerkstatt. Dabei ist es ihm 
gelungen, praktische Themen aus der Start-up Welt in Forschung und Lehre zu überführen. Zum Beispiel 
untersuchte er den Einsatz sozialer Medien in Management und interner Kommunikation. 2015 konnte er 
ein Forschungsprojekt einwerben, das die Gestaltung offener Innovationsprozesse in Unternehmensnetz-
werken untersucht. Erste Ergebnisse zeigen, dass gegenseitiges Vertrauen und eine gemeinsame Vision 
der beteiligten Partner entscheidend für den Erfolg von Netzwerken sind.  
 
Promoviert hat Oliver Mauroner 2009 an der Friedrich-Schiller-Universität Jena, bei Prof. Dr. Roland Helm 
im Bereich Innovationsmarketing. Er untersuchte Erfolgsfaktoren von innovativen Ausgründungen aus 
Forschungsinstituten. Während und nach seiner Promotion, 2002 bis 2013, war Oliver Mauroner im Mar-
keting am Fraunhofer-Institut für Angewandte Optik und Feinmechanik IOF in Jena tätig. Für einige Jahre 
leitete er dort die Abteilung Strategie, Marketing, Koordination und war für die Kommunikations- und 
Transferprozesse des Instituts verantwortlich. Dabei setzte er sich intensiv damit auseinander, vor wel-
chen Herausforderungen mittelständische Unternehmen bei der Umsetzung von Innovationen stehen, 
seien es das Management von Fachwissen, die Gestaltung interner Prozesse oder der Umgang mit Mark-
tunsicherheiten.  
 
Grundstein für seine berufliche Laufbahn bildete das Studium der Wirtschaftsinformatik an der Techni-
schen Universität Ilmenau von 1995 bis 2002. Dabei legte Oliver Mauroner seine Schwerpunkte auf die 
Bereiche Marketing, Unternehmensführung und Informationsmanagement. Praktische Erfahrungen sam-
melte er unter anderem bei einem Mittelständler aus der Kunststoffindustrie, einem Touristikdienstleiter, 
der Daimler AG und dem Mitteldeutschen Rundfunk.  
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Publikationen und Vorträge  
 
Research Gate Profil: www.researchgate.net/profile/Oliver_Mauroner  
 
 
 
Veröffentlichungen in doppelt-blind begutachteten Zeitschriften 
 
Helm, R.; Mauroner, O.; Pöhlmann, K. (2018): Towards a better understanding of performance measure-
ments: the case of research-based spin-offs, in: Review of Managerial Science 12(1):135-166; January 
2018; DOI: 10.1007/s11846-016-0217-9. 
 
Berrones-Flemmig, C. N.; Mauroner, O. (2018): Understanding social entrepreneurship in developing 
countries – A multiple case study from Mexico, in: International Journal of Business and Globalisation 
(IJBG), in press/accepted for publication.  
 
Mauroner, O.; Zorn, J. (2017): Cluster branding - a case study on regional cluster initiatives, cluster man-
agement, and cluster brands, in: International Journal of Innovation and Regional Development (IJIRD), 
Vol. 7, No. 4, pp. 290-312; DOI: 10.1504/IJIRD.2017.086234. 
 
Helm, R.; Mauroner, O.; Pöhlmann, K. (2017): Gazelles versus Mice: Understanding their characteristics 
and the specifics of growth as a performance measure for research-based spin-offs, in: International Jour-
nal of Entrepreneurship and Innovation Management (IJEIM), Vol. 21, No. 4/5, pp. 343-365; DOI: 
10.1504/IJEIM.2017.085686. 
 
Mauroner, O (2016): Makers, hackers, DIY-innovation, and the strive for entrepreneurial opportunities, in: 
International Journal of Entrepreneurship and Small Business (IJESB), Vol. 31, No. 1, pp. 32-46; DOI: 
10.1504/IJESB.2017.10004600. 
 
Helm, R.; Mauroner, O.; Pöhlmann, K.; (2016): Towards a better understanding of performance measure-
ments - the case of Research-based spin-offs. Review of Managerial Science forthcoming, October 2016; 
DOI: 10.1007/s11846-016-0217-9. 
 
Mauroner, O., Heudorfer, A. (2016): Social media in disaster management: How social media impact the 
work of volunteer groups and aid organisations in disaster preparation and response, in: International 
Journal for Emergency Management (IJEM), Vol. 12, No. 2, pp. 196-217; DOI: 10.1504/IJEM.2016.076625. 
 
Mauroner, O. (2016): Social media for the purpose of knowledge creation and creativity management – A 
study of knowledge workers in Germany, in: International Journal of Learning and Intellectual Capital 
(IJLIC), Vol. 13, No. 2-3, pp. 167-183; DOI: 10.1504/IJLIC.2016.075694. 
 
Helm, R.; Mauroner, O.; Dowling, M.; Pöhlmann, K. (2013): Spin-offs from public R&D-organisations, in: 
International Journal of Business and Globalization (IJBG), Vol. 11 (2013), No. 3, pp. 217-242; DOI: 
10.1504/IJBG.2013.056200. 
 
Helm, R.; Möller, M.; Mauroner, O.; Conrad, D. (2013): The Effects of a Lack of Social Recognition on Com-
munication Behavior, in: Computers in Human Behavior (CHB), Vol. 29 (2013), No. 3, pp. 1065-1077: DOI: 
10.1016/j.chb.2012.09.007. 



Prof. Dr. Oliver Mauroner  3 

 
Helm, R.; Mauroner, O. (2011): Soft starters, research boutiques and product-oriented firms: different 
business models for spin-off companies, in: International Journal of Entrepreneurship and Small Business 
(IJESB), Vol. 12 (2011), No. 4, pp. 479-498; DOI: 10.1504/IJESB.2011.039687. 
 
Helm, R.; Mauroner, O., Dowling, M. (2010): Innovation as mediator between entrepreneurial motivation 
and venture performance, in: International Journal of Entrepreneurship and Small Business (IJESB), Vol. 
11 (2010), No. 4, pp. 472-491; DOI: 10.1504/IJESB.2010.036298. 
 
Helm, R.; Mauroner, O. (2007): Success of research-based spin-offs: state-of-the-art and guidelines for 
further research, in: Review of Managerial Science (RMS), Vol. 1, No. 3, pp. 237-270; DOI: 
10.1007/s11846-007-0010-x. 
 
Mauroner, O. (2007): Spin-off-Geschehen an öffentlichen Forschungseinrichtungen, in: Zeitschrift für 
KMU & Entrepreneurship (ZfKE), Vol. 55 (2007), No. 2, pp. 96-117; ISSN 1860-4633, ZDB-ID 2166541-2. 
 
 
 
Sonstige Veröffentlichungen  
 
Helgert, C.; Geiss, R.; Nolte, S.; Eilenberger, F.; Zakoth, D.; Mauroner, O.; Pertsch, T. (2017): Open innova-
tion at the Abbe School of Photonics, ETOP 2017 Proceedings (Optical Society of America, 2017), paper 
1045228; DOI: 10.1117/12.2269953. 
 
Mauroner, O.; Best, S.; Le, L. (2016): Augmented Reality in Advertising and Brand Communication: An Ex-
perimental Study, in: International Journal of Economics and Management Engineering, World Academy 
of Science, Engineering and Technology, Vol. 3, No. 2, p.1, 2016. 
 
Mauroner, O. (2015): Innovation clusters and public policy – The case of research-driven clusters in Ger-
many, in: American Journal of Industrial and Business Management (AJIBM), Vol. 5, No. 12, pp. 736-747. 
 
Mauroner, O.; Fauck, D.: Social Media in Science Marketing – Framework, Instruments, and Strategies. 
Cases from German Research Institutes, in: Open Journal of Business and Management, Vol. 2 (2014), pp. 
250-259.  
 
Mauroner, O. (2011): Social Media im Wissenschaftsmarketing. Strategien und Nutzungskonzepte für 
Twitter, Blogs und Social Networks, in: Wissenschaftsmanagement – Zeitschrift für Innovation Vol. 5 
(2011), pp. 30-34.  
 
Bauer, R.; Mauroner, O.; Bechtold, F. (2011): Vorausschauende Qualitätssicherung mit FMEA, in: Mikro-
produktion, Vol. 7 (2009) 1, pp. 58-61, ISSN 1614-4538.  
 
Helm, R.; Mauroner, O. (2007): Innovation and market characteristics and success of new research-based 
spin-off products, Working and Discussion Paper Series, Friedrich-Schiller-University Jena 04/2007, ISSN 
1864-3108. 
 
Eberhardt, R.; Beckert, E.; Buss, W.; Karthe, W.; Mauroner, O.; Notni, G.; Tünnermann, A.; Wächter, C. 
(2006): Produktion von Mikrooptischen Bauteilen und Systemen – Status und Perspektiven, Jena, 2006.  
 



Prof. Dr. Oliver Mauroner  4 

Helm, R., Mauroner, O. (2005): New Firms from Research-based Spin-offs. Working paper, University of 
Jena, Faculty of Economics, Jenaer Schriften zur Wirtschaftswissenschaft, No. 08 (2005), ISSN 1611-1311. 
 
Duparrè, J., Dannberg, P., Mauroner, O., Bräuer, A. (2004): Mit den Augen einer Fliege: künstliches Facet-
tenauge realisiert, in: Design&Elektronik, No. 9, 2004. 
 
Helm, R., Mauroner, O. (2004): Innovative Spin-offs aus Forschung als neue Unternehmen. Zum Stand der 
empirischen Forschung. Working paper, University of Jena, Faculty of Economics, Jenaer Schriften zur 
Wirtschaftswissenschaft, No. 28 (2004), ISSN 1611-1311. 
 
 
 
Monografien und Beiträge in Sammelbänden 
 
Helm, R.; Mauroner, O; Steiner, M. (2015): Marketing, Vertrieb und Distribution. UVK Lucius Verlag.  
 
Breitenborn, H.; Mauroner, O. (2012): Miniaturisierte Endoskopkamera. In: Bullinger, H.-J. (Hrsg.): Fokus 
Technologiemarkt. Technologiepotenziale identifizieren – Marktchancen realisieren, München, 2012, pp. 
327-347. 
 
Mauroner, O. (2009): Vermarktung von Innovationen durch Spin-offs – Empirische Analyse von Unterneh-
mensgründungen aus der öffentlichen Forschung, Eul-Verlag, Lohmar, 2009, Dissertation.  
 
Braun, A., Karthe, W., Mauroner, O., Slama, A. (2005): Optische Technologien – Die Beherrschung von 
Licht in all seinen Eigenschaften. In Bullinger, H.-J.: Fokus Innovation – Kräfte bündeln, Prozesse beschleu-
nigen, 2005.  
 
 
 
Vorträge auf wissenschaftlichen Konferenzen  
 
Zakoth, D.; Mauroner. O.; Emes, J.; Drescher, M. (2018): Makerspaces as Sources for Open Innovation – A 
Typology of Makers, presented at the 5th World Open Innovation Conference (WOIC), 13.-14.12.2018, 
San Francisco/Berkeley, USA. 
 
Zakoth, D.; Mauroner. O. (2018): Makerspaces – A new way of innovation, presented at the 22nd Annual 
Interdisciplinary Conference on Entrepreneurship, Innovation and SMEs (G-Forum), 11.-12.10.2017, 
Stuttgart, Germany. 
 
Zakoth, D.; Mauroner. O.; Emes, J. (2018): Makers – Different types and chances for open innovation, pre-
sented at the 22nd Annual Interdisciplinary Conference on Entrepreneurship, Innovation and SMEs (G-
Forum), 11.-12.10.2017, Stuttgart, Germany. 
 
Zakoth, D.; Mauroner. O.; Emes, J. (2018): Makers Open Innovation Accelerators, presented at the 16th 
Interdisciplinary European Conference on Entrepreneurship Research (IECER), 26.-28.09.2018, Innsbruck, 
Austria.  
 



Prof. Dr. Oliver Mauroner  5 

Zakoth, D.; Mauroner, O. (2018): Industry specific Makerspaces – New Opportunities for Open Innovation 
Strategies, presented at the European Academy of Management Conference (EURAM), 18-22.06.2018, 
Reykjavik, Island.  
 
Zakoth, D.; Mauroner, O. (2017): Open Innovation through industry specific Makerspaces – 
Expectations of Makers and Companies for fruitful Collaboration, presented at the 4th World Open Inno-
vation Conference (WOIC), 14.-15.12.2017, San Francisco/Berkeley, USA.  
 
Drescher, M.; Zorn, J.; Mauroner, O.; Pabst, R. (2017): Open Innovation Practices in Small and Medium-
sized High-Tech Enterprises: The Role of Digital Media Technologies, presented at the 4th World Open 
Innovation Conference (WOIC), 14.-15.12.2017, San Francisco/Berkeley, USA.  
 
Zakoth, D.; Mauroner, O.; Emes, J. (2017): Die Bedeutung von industriespezifischen Makerspaces für In-
novationsprozesse in regionalen Branchenclustern, presented at the 21st Annual Interdisciplinary Confer-
ence on Entrepreneurship, Innovation and SMEs (G-Forum), 04.-06.10.2017, Wuppertal, Germany.  
 
Eller, T.; Mauroner, O. (2017): Business-to-Business Sharing im industriellen Kontext, presented at the 
21st Annual Interdisciplinary Conference on Entrepreneurship, Innovation and SMEs (G-Forum), 04.-
06.10.2017, Wuppertal, Germany.  
 
Zakoth, D.; Mauroner, O. (2017): New Ways of Open Innovation – The Industry Specific Makerspace  
Approach, presented at the 15th Interdisciplinary European Conference on Entrepreneurship Research 
(IECER), 20.-22.09.2017, Siegen, Germany.  
 
Drescher, M.; Zorn, J.; Mauroner, O.; Pabst, R. (2017): Open Innovation Practices in Small and Medium-
sized High-Tech Enterprises: The Role of Digital Technologies, presented at the 15th Interdisciplinary Eu-
ropean Conference on Entrepreneurship Research (IECER), 20.-22.09.2017, Siegen, Germany.  
 
Track Chair of the Open Innovation Track, at the 15th Interdisciplinary European Conference on Entrepre-
neurship Research (IECER), 20.-22.09.2017, Siegen, Germany. 
 
Mauroner, O.; Zorn, J. (2017): Regional Innovation Cluster Branding – A Case Study on Cluster Initiatives, 
Cluster Management, and Identity-Based Cluster Branding, presented at the European Academy of Man-
agement Conference (EURAM), 21-24.06.2017, Glasgow, Scotland.  
 
Drescher, M.; Mauroner, O.; Pabst, R. (2017): Open Innovation in High-Tech SMEs – The Impact of En-
trereneurial Orientation, presented at the European Academy of Management Conference (EURAM), 21-
24.06.2017, Glasgow, Scotland.  
 
Helgert, C.; Geiss, R.; Nolte, S.; Eilenberger, F.; Zakoth, D.; Mauroner, O.; Pertsch, T. (2017): Open innova-
tion at the Abbe School of Photonics, presented at the 14th Conference on Education and Training in Op-
tics and Photonics: ETOP 2017, 29.-31.05. 2017, Hangzhou, China.  
 
Berrones-Flemmig, C. N.; Mauroner, O.; Alvarez-Milan, A. (2016): Exploring patterns of financing for social 
enterprises - a comparison of Mexico and Germany, presented at the 20th Annual Interdisciplinary Con-
ference on Entrepreneurship, Innovation and SMEs (G-Forum), 06.-07.10.2016, Leipzig, Germany. 
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Drescher, M.; Zorn, J.; Mauroner, O. (2016): Preisbildung bei Produktinnovationen von Start-ups, pre-
sented at the 20th Annual Interdisciplinary Conference on Entrepreneurship, Innovation and SMEs (G-
Forum), 06.-07.10.2016, Leipzig, Germany. 
 
Mauroner, O. (2016) Session Chair “Sharing Economy” at the 14th Interdisciplinary European Conference 
on Entrepreneurship Research (IECER), 08.-09.09.2015, Chur, Switzerland. 
 
Mauroner, O. (2016): Design Thinking as innovation methodology. A historical-theoretical re-appraisal, in: 
Proceedings 11th International Forum on Knowledge Asset Dynamics (IFKAD), 15.-17.06.2016, Dresden, 
Germany. 
 
Mauroner, O.; Best, S.; Le, L. (2016): Augmented Reality in Advertising and Brand Communication: An Ex-
perimental Study, 18th International Conference on Business, Marketing and Tourism (ICBMT), Mel-
bourne, Australia.  
 
Berrones-Flemmig, C.-N.; Mauroner, O. (2015): Understanding social entrepreneurship in developing 
countries – A multiple case study from Mexico, presented at the 19th Annual Interdisciplinary Conference 
on Entrepreneurship, Innovation and SMEs (G-Forum), 08.-09.11.2015, Kassel, Germany. 
 
Mauroner, O. (2015): Maker Movement, Innovation and Entrepreneurship, presented at the innteract 
conference, 07.-08.05.2015, Chemnitz, Germany.  
 
Mauroner, O. (2015): Maker Movement and Entrepreneurship – A Qualitative study on Commonalities, 
Intersections, and Differences, presented at the 13th Interdisciplinary European Conference on Entrepre-
neurship Research (IECER), 25.-27.02.2015, Montpellier, France. 
 
Mauroner, O.; Berrones-Flemmig, C.-N. (2014): Social entrepreneurship: Exploring the antecedents, moti-
vation, and characteristics in developing countries – the example of Mexico, presented at the 18th Annual 
Interdisciplinary Conference on Entrepreneurship, Innovation and SMEs (G-Forum), 13.-14.11.2014, Ol-
denburg, Germany. 
 
Falke, C., Mauroner, O. (2014): Storytelling als Marketinginstrument von Start-ups – Vom „Es war ein-
mal...“ zum „Es wird einmal...“ , presented at the 18th Annual Interdisciplinary Conference on Entrepre-
neurship, Innovation and SMEs (G-Forum), 13.-14.11.2014, Oldenburg, Germany. 
 
Mauroner, O. (2014): Maker movement, hacker culture and entrepreneurship – A qualitative study on 
intersections, commonalities, and differences, presented at the 18th Annual Interdisciplinary Conference 
on Entrepreneurship, Innovation and SMEs (G-Forum), 13.-14.11.2014, Oldenburg, Germany. 
 
Mauroner, O.; Breitenborn, H. (2014): The Impact of Social Media Activities on Divergent Thinking and 
Creativity – A study of Knowledge Workers in Germany, presented at the 9th International Forum on 
Knowledge Asset Dynamics (IFKAD), 11.-13.06.2014, Matera, Italy. 
 
Breitenborn, H.; Mauroner, O. (2014): Coupled Open Innovation Processes and Collective Idea Creation in 
Multidisciplinary and Multisectoral Cooperations, presented at the 9th International Forum on Knowledge 
Asset Dynamics (IFKAD), 11.-13.06.2014, Matera, Italy.  
 
Helm, R.; Pöhlmann, K.; Mauroner, O. (2014): Similarities and Differences of Research-based and Corpo-
rate Spin-offs: Theoretical Thoughts, Research Design and Expected Implications, presented at the 12th 
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Interdisciplinary European Conference on Entrepreneurship Research (IECER), 12.-14.02.2014, Chur, Swit-
zerland. 
 
Helm, R.; Mauroner, O.; Pöhlmann, K. (2012): Research Based Spin-Offs: Understanding the Specifics of 
Best Performers, presented at the 10th Interdisciplinary European Conference on Entrepreneurship Re-
search (IECER), 15.-17.02.2012, Regensburg, Germany.  
 
Mauroner, O.; Helm, R.; Dowling, M. (2011): Entrepreneurial spin-offs from R&D-institutes – Empirical 
study on success factors, presented at the 1st Conference on Entrepreneurship and new venture crea-
tion, International Consortium for Entrepreneurship Research (ICER), 8.-10.12.2011, Bangalore, India.  
 
Mauroner, O.; Helm, R. (2011): Personality Structure of Information Multipliers in Online and Offline Con-
texts: Increase due to Online Communication?, presented at the Scientific Workshop on E-Commerce in 
China (Chinesisch-Deutsches Hochschulkolleg), 13.-15.03.2011, Shanghai, China.  
 
Mauroner, O.; Helm, R. (2011): Keep close ties or cut the painter? The role of cooperation strategies be-
tween spin-offs and their parents, presented at the 9th Interdisciplinary European Conference on Entre-
preneurship Research (IECER), 16.-18.02.2011, Munich, Germany.  
 
Mauroner, O. (2010): Regional innovation clusters by Fraunhofer – The case of the Jena Optics Region in 
Germany, presented at the 3rd Knowledge Cities Summit, 16.-19.11.2010, Melbourne, Australia. 
 
Helm, R.; Mauroner, O. (2010): Soft starters, research boutiques and product-oriented firms: different 
business models for spin-off companies, presented at the 8th Interdisciplinary European Conference on 
Entrepreneurship Research (IECER), 10.03.2010, Regensburg, Germany.  
 
Helm, R.; Mauroner, O.; Dowling, M.; Meng, F. (2009): Economic Development of Cities through Spin-offs 
from Research Institutions: Entrepreneurial Orientation and Spin-off Venture Performance, presented at 
the 2nd Knowledge Cities Summit, 5.-06.11.2009, Shenzhen, China.  
 
Helm, R.; Mauroner, O.; Dowling, M. (2009): Innovativeness as mediator between entrepreneurial moti-
vation and venture performance, presented at the 7th Interdisciplinary European Conference on Entre-
preneurship Research (IECER), 05.03.2009, Lisbon, Portugal.  
 
Helm, R.; Mauroner, O. (2008): Innovation and market characteristics and success of new research-based 
Spin-offs, presented at the 6th Interdisciplinary European Conference on Entrepreneurship Research 
(IECER), 06.03.2008, Regensburg, Germany.   
 
Helm, R.; Mauroner, O. (2007): Innovation and market characteristics and success of new research-based 
Spin-offs, presented at the 5th Interdisciplinary European Conference on Entrepreneurship Research 
(IECER), 28.02.2007, Montpellier, France.   
 
Mauroner, O.; Scharf, F. (2005): Spin-offs aus der öffentlichen Forschung: eine empirische Analyse mögli-
cher Konflikte zwischen Inkubator und Spin-off, presented at the 9th Annual Interdisciplinary Conference 
on Entrepreneurship, Innovation and SMEs (G-Forum), 09.-11.11.2005, Jena, Germany. 
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Sonstige Vorträge und Workshops  
 
Mauroner, O. (2018): Design Thinking Workshop, WIR!-Konsortium „Kultur Lebensraum Vogtland“, SBBS 
Technik Gera, 19.09.2018, Gera, Germany.  
 
Weber, J., Sawatzky, K. Mauroner O. (2018): Cross-Clustern ist heute, Presentation and Moderation of 
Creativity-Workshop, LEG Thüringen in Cooperation with ELMUG, ITnet, medways, Logistik Netzwerk, 
SmartTex and Spectronet, 23.05.2018, Erfurt, Germany.  
 
Pagel, S., Mauroner O. (2018): Konzeption von Maker Spaces für Gutenberg Digital Hub in Mainz und 
Lichtwerkstatt in Jena, 14th iMedia Conference "Einfach machen! Making und Coding in der Schule", 
15.05.2018, Mainz, Germany.  
 
Mauroner, O.; Händschke, S. (2017): Cooperation within the PBS-Industry, Dinner Speech and Moderation 
of Panel Discussion at the PBS-Herbstkonferenz, 14.-15.11.2017, Dresden, Germany.  
 
Mauroner, O. (2017): Design Thinking, Hackathon/Workshop at the Friedrich-Schiller-University Jena, 
04.11.2017, Jena, Germany.  
 
Mauroner, O. (2017): Austausch Photonik Inkubator, at  Ministerium für Wirtschaft, Verkehr, Landwirt-
schaft und Weinbau, 08.05.2017, Mainz, Germany.   
 
Mauroner, O. (2017): Design Thinking, Workshop at the Industrie- und Handelskammer (IHK) Rheinhes-
sen, 09.03.2017, Mainz, Germany.   
 
Mauroner, O. (2013): Interdisciplinary Working Groups/Start-up Teams. Creative Capital Conference Bar-
camp, 07.-08.09.2013, Brandenburg.   


